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remember about twenty years ago talking to a dentist 
friend about dental hygiene and recall him saying that 
if he could do ust one thing it would be to oss every 
day. Even if you were to never brush your teeth. I never 

forgot that. Obviously, it’s most commonly not one or the 
other, but it reminded me of a discussion I recently had. The 

uestion was, there are lots of things related to financial 
planning and investing. ut are there ust a few things one 
could do that we would consider most important?” What a 
great uestion. So, after some further thought, I do believe 
there are a few things that come up over and over which 
could prove to be helpful over time. Here goes.

Time in the Market

We live in a world of constant information, and that includes 
the financial arena. Not only that, but investing is comple  
and can be challenging, especially when we rely on it for our 
future wellbeing. It seems like we are often times wondering 
what we should be doing now  to achieve ma imum 
success. However, we would say that for the best future 
opportunity for success, time in the market  is be er than 
timing  the market. When we seek to invest by purchasing 

various investments, whether they be a stock, bond or 
something else, these tools are meant for long-term thought 
pa erns. Not to say that di erent cycles and markets cause 
us to change direction sometimes, but the mindset still 
needs to be longer-term.   

Take Your Emotions Out of It

There’s an old saying that goes  the financial world is the 
only place when we are having a sale, that no one wants 
to buy any.  The point of this li le uip is that investing 
is emotional and can often seem even counterintuitive. 
We all know to buy low and sell high, but when things get 
rocky, it seems our first intuition is to get out and see what 
happens. We agree that it can be e tremely di cult at times. 
However, what we have found time and time again is that 
making emotional decisions can work against you.   

Diversify

So, here’s another saying we probably all know. on’t put 
all of your eggs in one basket.” We consider this to be very 
true regarding investing. You may have a por olio that has 
many di erent things in it at any time. y definition, there 
is always going to be something that is doing be er than 
others at any given time. However, this will change and then 
something else will take the lead. iversification is not only 
for investment growth but risk management, and we believe 
it to be the best option for investing over time.   

There you have it. While true wealth management does 
indeed encompass many things, we believe that none of them 
would be as successful if the three things listed here were not 
involved. It’s what we have been doing for more than thirty 
years and will believe in them thirty years from now.
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Happy January 2024,

I have to admit, I always look forward to the start of a new year. As 
we spend time writing this publication each uarter and sending it 
to your mailbo , we are always thinking about ways in which we can 
add value to your life.  ne of our true focuses is discerning between 
information and knowledge. It seems the world is full of information 
these days, but we have to sort in order to find true knowledge 
which is of real meaning. This is one of the things we believe makes 
us uni ue, and we are proud to take the time on your behalf. 

 nd speaking of knowledge, one of the things we did a while back in 
our monthly e-newsle er was ask you about what you would want 
to see more of in our communications. We sure are glad we did. You 
provided some very beneficial information that we will be integrating 
into our future work. Thank you for taking the time.

 ll our best, and Happy New Year

Lee StoerzingerLee Stoerzinger,Lee Stoerzinger CFP®
President

Lee Stoerzinger
President

Lee Stoerzinger

Winter
    Welcome QUESTIONQUESTION

An Interesting
QUESTION

“Don’t put all of your
eggs in one basket”

Diversification is an investment strategy that can help manage risk within a portfolio, but it does not guarantee profits or protect against loss in declining 
markets. All investing involves risk including the potential for loss and there is no guarantee that any strategy will ultimately be successful.
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Your
SECRET
Retirement
Savings
Account

s the confe  se les and a new calendar page 
turns, millions of people across the world 
endeavor to turn New Year’s resolutions 

into New Year’s reality. ut as most of us know, the 
motivating e ects of our collective annual fresh start  
tend to fade rather uickly. ne study in particular 
showed that while 2  of participants were confident 
of success on January 1st, only 12% of people were 
ultimately able to achieve their goals by year’s end.

ut don’t give up hope  Not all resolutions are created 
equal, and there are several proven strategies that 
can help keep you on track. So, what can you do 
to increase your odds of achieving your New Year’s 
resolution? ery Well Mind came out with an e cellent 
list of tips and tricks to put you in the best position to 
succeed in 2024 and beyond:

  Choose a Specific Goal  Instead of selecting an 
ambiguous goal, focus on something more specific that 
you can realistically reach. 

  Limit Your Resolutions  Focus on one goal at a 
time, and don’t spread yourself too thin trying to do 
too many things. 

  Put Time into Planning  on’t wait until the last 
minute to choose your goal. Write down your goal and 
make a list of things you might do to achieve that goal. 
A detailed plan can take you a long way. 

 • Start with Small Steps: Take smaller steps to reach 
a bigger goal. For e ample, instead of overdoing it at 
the gym, slowly start planning out how many times a 
week you can e ercise and increase over time. 

  void Repeating Past Failures  on’t make the 
same e act resolution every single year. Consider 
altering your resolution slightly to make it more 
feasible. 

  Remember that Change is a Process  e patient 
with yourself. Understand that it may take longer to 
reach certain goals. 

  Get Support  Having a solid support system can 
make a di erence. Tell your friends and family your 
goals and e plain to them how they can be helpful to 
you.

  Renew Your Motivation  When you face moments 
of discouragement, finding sources of inspiration can 
keep you going when times get tough. 

  eep Working on Your Goals  Continue to 
reevaluate strategies to reach your goals. Develop a 
new plan if you need to.

   Learn and dapt  Learn from your mistakes. eep 
track of what is and isn’t working in a ournal. Your 
path toward your goal isn’t always linear  

A
hile most people will recognize an HS  account for 
its intended use - namely, covering out-of-pocket 
medical e penses - far fewer recognize the true 

potential of the humble HS . While most retirement accounts 
reduce your ta es on the way in 01ks  IR s  or on the way 
out Roth accounts , the HS  is the rarest of unicorns in the 
financial world  a triple ta  advantage  account.

 1. Pre Ta  Contributions  Much like traditional 01k 
plans, your contributions to an HS  are made with pre-ta  
dollars. This means the money you set aside in an HS  is 
deducted from your paycheck before ta es, reducing your 
overall ta able income.

 2. Ta ree Growth  The second layer of the ta  
advantage comes with the growth of your investments. 
Whether your HS  funds are accumulating interest in a 
savings account or invested in the market, the growth is ta -
free.

3. Ta ree ithdrawals  Lastly, withdrawals from 
your HS  for ualified medical e penses are not sub ect to 
ta . This is where HS s diverge from traditional retirement 
accounts, and the magic really happens.

 etire ent aving Tool in Disguise
If you are fortunate enough to not need to tap into your HS  
for medical e penses immediately, you can invest the funds in 
your HS  and allow the money in your account to grow over 
the years, untouched and unta ed. Moreover, the funds in 
your HS  roll over from year to year. There’s no use it or lose 
it” rule as with some other healthcare-related accounts. This 
allows you to build a sizable nest egg for future healthcare 
costs.

nce you hit , the HS  morphs yet again. lthough you’ll 
still be able to make ta -free withdrawals for ualified medical 
e penses, you can also make withdrawals for any other 
purpose. The catch? You’ll need to pay regular income ta  on 
these non-medical withdrawals. However, this still puts the 
HS  on par with traditional 01k or IR  accounts.

In short, the unassuming HS  has the potential to be one 
of the most powerful tools at your disposal in saving for 
retirement. With its uni ue triple ta  advantages, it stands 
apart from the usual suspects like 01ks and IR s. y seeing 
it as more than ust a healthcare e pense account, you may 
be able to give your por olio an e tra boost in achieving your 
retirement goals.

10 TIPS
to Help You Keep Your
New Year’s Resolutions

Writ ten by Nicole  Ford
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Resources: https://www.verywellmind.com/how-to-keep-your-new-years-resolutions. Wiseman R. New Year’s Resolution Project. Quirkology
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Information Overload
(how we sort and process information)

uilding and running a wealth management practice for 
over three decades, we have seen many interesting 
things. This includes war, global pandemic, economic 

meltdown, the resurgence of in ation, government uncer-
tainty, etc. However, as I like to say, we work in all weather 
and don’t get to choose the economic environments in which 
to wade through. With that said, I believe one of the most 
interesting items that have appeared over time, although not 
necessarily a single event, is the sheer amount of information 
we, as humans, take in daily. It has changed how we think and 
live, and this is something that has filtered into the world of 
financial planning.

We probably don’t need to discuss the fact that technology 
has changed how much and what kind of information we 
receive. We all have our anecdotes. What’s interesting is the 
human science behind these changes. fter all, our brain can 
only have one thought at a time. nd more importantly, when 
it receives information, it must process it into something that 
makes sense. So, when we receive such an increase in data, it 
changes how we process. In addition, we are bombarded with 
stu  that has nothing to do with our lives but is made to feel 
like it is. This adds to the situation because we gain a mi ed 
feeling of emotional importance and confusion, and ultimate-
ly, we become overwhelmed.
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Let’s tie this into wealth management. We believe this is a 
valuable discussion for two reasons. First, each client we work 
with comes into our o ce from their personal world and 
all we discussed above. There has been a change in the way 
we all communicate, what we e pect, and how we process 
information. We are directly adapting to that through client 
service, meeting agendas, marketing events, etc. n the 
second level, the comple ities of the financial world can often 
cause information overload due to the sheer amount of data 
surrounding investments, ta es, economic cycles, and global 
politics. This ma ers greatly because financial planning is 
not just about the latest clever recipes or tricks, but our life 
meaning, what our legacy looks like, and how we spend our 
wealth.

We want you to know that at Lee Stoerzinger Wealth Manage-
ment, we completely understand how our world has changed 
and seek to help bring clarity to the lives of all we are blessed 
to work with. ur goal is to turn information into knowledge 
and help our clients apply it directly to their lives. fter all, 
in so many ways, we all just want to know that we are going 
to be ok. We cannot and do not want to change progress 
or history, but we are armed with the tools to help people 
understand and gain certainty. And we believe that’s what 
really ma ers.
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$$$nsurprisingly, the first step in ta -e cient money 
management is knowing e actly what your ta  rates are 
going to be. For 202 , the IRS announced ta  brackets that 
are about 5.4% higher than 2023. All else being equal, these 

more generous brackets should slightly lower your ta  bill 
over the coming year. To find out e actly where you might 
fall on this new scale, please find the updated IRS tables 
below:$Your 2024

Tax Brackets are Here!

For informational purposes only. We do not provide ta  services.
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Writ ten by Nicole  Ford

nce again, we find ourselves amazed and inspired by the tal-
ent of our clients. Friends for over 20 years, and both clients 
of our o ce, Craig M. and e rey ., recently shared a pro ect 
they worked on together. This pro ect was called The le an-
dra Lockbo . 

Craig and e  met and became friends over 20 years ago when 
they worked together at Adobe. They started doing projects 
together at that point. It started with custom furniture and 
has e panded to many other items like handmade amascus 
kitchen knives. Fast forward 20+ years, and they decided to 
come together to create The le andra Lockbo . The lockbo  
idea was an idea that was born out of all the work they had 
done together. We wanted to challenge ourselves and build 
something that was di erent and interesting. ur work is 
always a combination of wood and metal and how they can be 
used together,” Craig says. 

The le andra Lockbo  is made out of hand-forged metal 
and black walnut. The lockbo  includes 7 individually 
handcrafted pieces and took over 2 0 hours to make. nce 
the lockbo  was complete, Craig and e  decided to put it 
up for auction at le andra House, a local domestic violence 
shelter where Craig’s wife has been volunteering for many 
years. They both feel that domestic violence is something that 
plagues our society and helping those that find themselves in 
di cult situations is something they both believe in. They felt 
that keeping the donation within their own community was 
something important. 

The auction raised 10,000 with The le andra Lock-
bo , which both Craig and e  were pleased about, 
and the fact that it went to a great cause made it 
even be er. 

If you want to see more of their fantastic work, you 
can follow both Craig ckm.works  and e  
avosironworks  on Instagram. We also recommend 

visiting YouTube, where you watch a full video of 
The le andra Lockbo  to get the full e ect of the 
lockbo . To find the video, go to YouTube, search the 
channel C MWorks , then click le andra Lock-
bo .  We promise you will be amazed by this incred-
ible pro ect   

Thank you, Craig and e , for sharing your cool  and 
inspiring story

If you would like to share your cool talent, hobby, or 
interest with our community, e-mail us at advice@
leestoerzinger.com.



• Smile at the frowners in life.

 Make a budget and stick to it.

• Pave your own road to achievement.

• Enjoy your family, with all their faults.

• Risk it all when it feels right.

• Say you’re sorry.

• Judge when it’s appropriate.

• Allow good feelings to overwhelm you.

 e consistently moving forward
     (the past is always close behind).

 Get involved in your community.

 Run through a cornfield.

• Don’t make others wait for you.

 E press your opinions.
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I am e cited to share my recent adventure to the 
beautiful city of Sco sdale, rizona, where I had 
the privilege of a ending a two-day workshop 
hosted by our independent broker-dealer, United 
Planners Financial Services. Independent broker-
dealers like United Planners are important 
partners for financial advisors. They provide 
essential back-o ce support for services like 
compliance and trade e ecution. These firms 
typically cater to more e perienced advisors 
who generally have a sophisticated client base. 

ur o ce has been working closely with nited 
Planners for 7 years and I was happy to learn that 
United Planners was ranked in the top 20 of the 
202  Independent roker- ealer survey. 

The workshop was engaging and brought 
together professionals from various corners of 
the industry. We stayed in the same hotel for 
three nights and spent most of the time together. 

Suzy’s Training at
Our Broker Dealer

Writ ten by Suzy  Coelho

Everyone was willing to share their e pertise, 
personal e periences and learn from one another. 
Throughout the two days, I had the opportunity to 
dive deep into a range of topics, from regulations 
and compliance to CRM innovations and security 
in the world of A.I. The topic of cybersecurity was 
one of high importance for me. I did e perience 
a cyber-a ack at one of my past employers and 
unfortunately our client data was compromised, 
and our daily operations were interrupted for 
some time. Cybersecurity is not taken lightly at our 
o ce nor our broker-dealer. Please be patient with 
our process, we make it an essential component of 
our practices to protect you from fraud that could 
lead to financial losses. 

side from the dark side of I and identity fraud, 
one of the most valuable aspects of the workshop 
for me was the networking opportunities it 
provided. In the welcoming and collaborative 
atmosphere, I had the chance to connect with 
fellow professionals from around the country, 
e change ideas, and foster new relationships 
that have the potential to shape the future of our 
industry. It’s incredible how a simple conversation 
can spark innovation, boost e ciency, and open 
doors to e citing new partnerships. 

s I boarded my ight back home, I couldn’t help 
but feel a sense of gratitude for the chance to 
learn and connect. The UP team made me feel 
taken care of and created a rela ed space to learn. 
These two days in Sco sdale left me not only the 
desire to go back to e plore this beautiful city, 
but also with a renewed sense of purpose for my 
career journey. I was thrilled to get back to our 

akdale o ce and share the insights I’ve gained 
with our team. ltimately, the commitment to 
ongoing training and learning is driven by our 
dedication to providing our clients with the utmost 
level of service. My sincere thank you to my team 
and clients for the trust you have placed in me and 
the opportunity you have given me to serve you.

 o things the fun way sometimes.

• Leave your comfort zone behind.

• Tell a child that you love them.

 Communicate e ectively.

 now that luck comes from preparation.

• Stretch your mind.

 e counter intuitive (look it up).

• Visit the zoo once per year. 

 Carry on meaningful traditions.

• Don’t become what you own.

• Pray for the sick and dying.

 Make a solid first impression.

 Have your neighbors over for dinner.

• Shed from life what brings you down.
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Check out Lee’s book…
On The Back Burner
It’s a timely read uncovering the things 
we say are most important, but have put 
on the back burner of our lives.

Clear away all the 
things that distract 
you, and let the 
things that are 
meaningful to you 
slowly move into 
your life. You have a 
spiritual, emotional, 
physical, and a 
�nancial meaning 
in this world, so 
don’t for one minute 
minimize the 
importance of 
your presence.

(excerpt taken from 
Lee’s book, On The 
Back Burner)

‘‘

’’

In the last issue, we asked where you read our newsletter. Here 
are some of the submissions!

“I read The Envisionary…

…on one of my newly designed sofas!”
Kim, owner of Kim Salmela Atelier in 

Los Angeles, CA

...in the sun on our back porch.”
Chuck and Terri, retirees living 

the good life in Mesa, AZ

...on Miramar Beach, Florida.”
Patti and Gail, best friends on a 

girls weekend

….at the Super Bowl game!”
Tim, neighbor to the 

Stoerzingers 

Congrats to Kim — her name was drawn as the winner of the 
$50 gift card. Thanks to all who sent in their photos. 

et’s say you leave your house this morning and have a nice pocket full of money. Maybe it’s hundreds, 
or even thousands, but more than you would usually carry. You get some work done, stop for lunch, meet 
some friends, and do a few errands. However, this afternoon will be unlike anything that has ever happened 
to you. It will change how you think about the world. Your encounter will stop you in your tracks and cause 
you to literally take out that wallet full of money and donate all of it, right on the spot. 

So, what happens? What does the rest of that day look like?
There are so many things we encounter in our lives that touch our hearts and provide the opportunity to 
give. Maybe it’s a homeless veteran outside in the cold, an organization that fights for something we believe 
in, or meeting someone with physical challenges you couldn’t imagine for even one day. Whatever your story, 
these life events are what shape us into who we are and provide meaning to all we live for. They often cause a 
re-set and get us back to what’s important.

Here’s your call to action. First, please send us your story. What would cause you to empty your 
pockets on the spot, and change the entire direction of your life? Has it already happened to you? 
Secondly, go out and live that story in vivid detail. I Triple Dog Dare You.

Writ ten by Lee Stoerzinger,  CFP®

Turn your 
dreams 
into goals 
and make 
your goals a 
reality.

(excerpt taken from 
Lee’s book, On The 
Back Burner)

Check out Lee’s book…
On The Back Burner
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This newsle er is meant for educational purposes only. Information presented should not be considered investment advice or a recommendation to 
take a particular course of action. lways consult with a financial professional regarding your personal situation before making any financial decisions. 
Securities and advisory services o ered through nited Planners Financial Services. Member FINR SIPC. Lee Stoerzinger Wealth Management and 

nited Planners are not a liated. nited Planners does not provide ta  or legal advice.
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Since 1 , the team at Lee Stoerzinger Wealth Management has been helping individuals and families plan for what ma ers most. 
Through the uni ue approach of merging personal values with financial goals, Lee and his team create customized 

wealth management solutions that are meaningful, comprehensive and designed for optimization.




