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One for the History Books
Welcome

LETTER

Writ ten by Lee Stoerzinger,  CFP®

Investing involves risk. No investment strategy can guarantee positive results. Loss, including loss of principal, may occur.

Dear Clients and Friends,

The warmer weather and longer days of spring have been a blessing during 
these unprecedented last few weeks. I know I have found comfort in my 
daily walks through the neighborhood. Hearing the birds chirping and 
seeing the sun shining through the trees is good for the soul.

As our team collaborated to write this newsletter, information was changing 
daily, if not hourly. We found ourselves challenged to provide content for 
you that would still be informative and relevant by the time The Envisionary 
landed in your mailbox. This uncertain time is truly ‘One for the History 
Books’ as I write about on page 3. But one thing I do know for certain is our 
team’s unwavering commitment and dedication to you. 

We have a lot of valuable information to share with you this issue. In 
addition to my commentary on recent events, I share my perspective 
regarding what we expect from companies and their stocks and how that 
has changed over the years on pages 4-5. Marketing Strategist Christy Frost 
lays out our entire breadth of services on pages 6-7. Operations Manager 
Andy Roth shares his perspective on long-term progress on pages 12-13. 
And Financial Advisor Matt Benson gives some great advice about password 
protection and security on page 14.

I sincerely thank you for your continued trust and confidence in our team as 
we navigate through these unchartered waters. As always, please feel free 
to reach out to us with your questions and concerns. It is our pleasure to 
serve you now and always. 

All my best,

Lee Stoerzinger, CFP®

President

Spring
here do I begin? Recent times have presented us 
with events and stories we will carry with us the rest 
of our lives. From the markets, global economics, 

how we live in our communities, how we work, prepare, and 
even process information have all been stress tested. We have 
been forced to think beyond our financial security and realize 
that how we live our lives just might be changed forever. This 
is profound from a historical perspective.

Thinking back, specifically about the markets, in the last 
twenty years we have now seen three of the worst declines 
and economic disruptions in our nation’s history. In the early 
2000s, we had the tech bubble burst, combined with 9/11. 
The markets were completely closed for a time and we were 
at war. In 2008, there was much discussion about the entire 
global financial system collapsing as we watched our wealth, 
and landmark financial companies disappear overnight. 
Today, the unique circumstances feel like both of the previous 
moments combined. Yet, if I can discern anything from our 
past, including that which takes us back even further, there is 
really one thing which comes to mind… We will get through it, 
if we choose to. 

I have been in the wealth management business for almost 
thirty years. On a basic level, our foremost efforts and 
obligations are to help the people we work with build plans 
which allow them to become financially secure. However, 
those who spend time with us know that our dedication goes 
much beyond. In our relationships, through the messages we 
share, and hopefully the knowledge we impart, our narrative 
has always been that meaning in this life comes from being 
dedicated to the things we value most. The financial success 
we achieve and manage fits into that, and not the other way 
around. We can hope that during these times, our mission is 
deemed worthy, and can make a direct difference in your lives. 

With that said, here we sit in another moment of peak 
uncertainty. We all know the rules of investing, and they 
can be some of the most difficult things to follow. Not only 
that, we are now trying to figure out the rules of life. These 
situations can shift us into “fight or flight” mode. As I think 
about it, this is the exact cross point which allowed me to 
enter the business; the unique opportunity to serve people 
on not only financial, but emotional, intellectual and often 
spiritual levels. I must admit that it is not always easy being 
directly tied to the emotional decisions of other people, but 
it’s what I feel I have been called to do. 

In closing, I’m reminded of a time I spent in Haiti a few years 
ago. After the earthquake which killed several hundred 
thousand people in thirty minutes, there was a cholera 
outbreak. As I wandered through the compound we stayed 
in, I recall people laying outside in the hot sun, in rusty old 
steel hospital beds, dying of this monster. They were outside 
because inside the building was full of dying children. There 
were big sponges at the entrances, kind of like the inside of old 
couch cushions, and they would pour bleach on them. When 
you go in, you had to walk on them with your bare feet. That 
was all we had for a highly contagious epidemic which killed 
9,000 people unmercifully and quickly on one small island. I 
remember thinking recently that if COVID-19 came to Haiti, 
it would probably pass through because they have so many 
other things going on that they wouldn’t even notice. 

I share the above story not as another demonstration of 
tragedy in this world at the hands of disease, but to remind us 
of the power of self-preservation. As I remember looking into 
the eyes of dying children who never had a chance at building 
all we seek to preserve, I am strongly reminded of my duties 
in this world, especially to others, and that everything is, and 
always will be about perspective, my friends. Always. 
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hile company stocks have been around for hundreds of years, the modern era as 
we know it started around a century ago. Early on as companies were looking to 
grow, they would tend to have wealthy individuals own much if not all the company 

shares. As time went by, companies realized that if they split the ownership among many 
people it would be better for them, as well as spread the opportunity to larger groups. This 
conversion helped make stock ownership what it is today.

As we continued to grow as a country and stock ownership became more prevalent, 
companies were looked at as multi-purpose entities. Not only did they attempt to earn 
profits, but there was also a cultural duty to serve shareholders, treat employees well, and be 
dedicated to the community. Corporate America was truly part of society. Some examples of 
this include strong corporate pensions, employee pay more aligned with senior leadership, 
desire for quality products, and the beginnings of corporate foundations. The vision on all 
levels was very long-term.

Along the way (‘70s-’80s), there was a cultural shift and something began to change. 
Companies started to make large movements from multi-purpose organizations to centers 
where shareholder profit was virtually a sole vision. Just as a long-term strategy can build 
upon itself, in this case, so can the increased need for corporate income. We started to see 
planned obsolescence in products, frustration from the average worker, skyrocketing incomes 
for senior management (whose pay is based on stock prices), and a shift from community 
involvement to corporate sponsorship all in the interest of profitability. 

If we take a look at the stock markets of today and the companies they are made of, the 
trend of shorter-term growth continues. The markets tend to be viewed by many not as an 
important group of individual companies with their own stories, risks, and rewards, but as a 
large far-away system which simply generates returns for investors. Why? Because they have 
become a significant source of income replacement for millions of retirees around the country. 
This was not always the case.

As a wealth management company, we have a unique seat at the table in all of this. On one 
hand, we must use the market tools available to help our clients earn returns. Yet we also live 
in the world and see what shorter-term corporate decisions have done to the larger picture, 
especially employee happiness, true community involvement, and servant leadership.

Some questions to ponder... What do we want companies and their stocks to do for us as we 
head into the future? Has the need for returns become so great on one side that we sacrifice 
our societal balance on the other? Can we have both? Are we a reflection of them or are they a 
reflection of us? While we don’t have the answers to these questions, we do think it’s valuable 
to consider this broader perspective and how it impacts us.

What Do We Expect from 
Companies and Their Stocks?

Writ ten by Lee Stoerzinger,  CFP®
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Tax Efficiency Strategies 
and Risk Management
• A focus on the tax-implications of planning and 

investment decisions
• Tax-managed investment solutions with the goal of 

maximizing after-tax return
• The ability to integrate and plan around highly 

concentrated securities
• Evaluation of taxes on insurance and annuity products
• Tax-projections as part of financial and cash flow 

planning
• Charitable giving and gifting strategies as a tool for tax 

management
• Executive benefit review including options, etc.
• Monitoring of ever-changing tax laws
• Insurance gap and needs-analysis relating to assets 

and long-term planning
• Evaluation of life and long-term care insurance as part 

of the plan
• Education on types of insurance and potential use

Financial Planning
• Development of a personalized financial plan
• Asset and liability analysis
• Construction of a personal balance sheet
• Consultation on current diversification, portfolio 

overlap, and sources of risk
• Aggregation of outside assets
• Client access to interactive planning tools
• Cash-flow and retirement projections
• Scenario analysis
• Explanation of guaranteed income sources
• Strategies for concentrated positions
• Analysis of employer retirement plans and executive 

compensation
• Charitable giving strategies
• Major purchase analysis and planning
• Education and guidance on mortgage options 
• Periodic assessment of our progress

Legacy and Multi-Generational 
Planning
• Estate planning and general education
• Family coordination
• Help with asset titling and beneficiary considerations
• Educational funding solutions
• Charitable giving strategies and legacy planning
• Assistance establishing Donor Advised Funds and 

charitable trusts
• Referrals and connections with local estate planning 

attorneys and specialized resources

Asset Management
• Strategies for accumulation, preservation, and income
• Access to institutional money management partners
• Goals-based portfolio management
• Close monitoring and control over investment costs
• Active and passive investing strategies
• Tactical and tax-managed portfolios
• A robust platform of separately managed accounts
• Access to individual bond solutions
• Distribution strategies for predictable income
• Cash management solutions and access to securities-

based lending
• Regular portfolio rebalancing to manage risk
• The ability to transition assets in-kind for tax planning 

purposes
• Consideration around existing employer plans and 

assets
• Access to outside experts via our business partners
• Ongoing monitoring and research of the industry and 

opportunities

Comprehensive 
Wealth Management?
What is

Writ ten by Chr is t y  Frost, 
Marketing Strategist

Our Comprehensive List of Services

e often talk about how we offer a complete list of 
services to our clients, but what does this really 
mean and why is it valuable for you? 

Offering comprehensive wealth management solutions 
means our team has the capabilities to oversee every 

component of your financial life. And we really 
mean every component. At a high level we 

categorize our offerings into four main areas – 
Financial Planning, Asset Management, Tax 

Efficiency Strategies and Legacy Planning. 
Within each of these four categories 
we provide a myriad of services that 
address most of our client’s needs. 
In the event our team can’t provide 
the expertise required in a certain 
area, we engage trusted outside 
service providers to assist. 

Need help with insurance, estate 
planning or charitable giving 
strategies? Let us help. Want 

assistance analyzing a major purchase 
or understanding health care options? 

Allow us to provide guidance.

Think of our team as the central hub for 
your financial life. Having us as your central 

point of contact for all things financial ensures 
everything is aligned toward your defined goals. 

We know from experience that wealth management 
plans are most successful when every component is 

thoughtfully planned to work together. 

Our goal always is to make the financial lives of our clients 
easier and more fruitful by simplifying and optimizing their 
wealth. How can we help you today?
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ne of the interesting benefits in our business is that 
we often have the opportunity to meet and work 
with corporate executives as they make the transition 

from a very busy life to one of retirement. These individuals 
are often used to a life of many meetings per day, crazy 
double-booked schedules, travel, making large decisions, 
and the reliance of many others on them. Over decades they 
almost “become” their work and derive much of their identity 
from it. Then, overnight, they turn into a so called F.I.P., or 
“formerly important person.” They go from 100 miles an hour 
to zero. Their schedule is clear, no one needs anything from 
them, and they don’t have to be anywhere at any certain 
time. On top of that, their paychecks have stopped and they 
now must transition both financially and emotionally to living 
on what they have accumulated for themselves. No more 
practice rounds.

Over the years, we have found that the perceived F.I.P.s we 
work with adjust to their new retirement life in different 
ways. Some keep rolling along, transferring their skills and 
pace of life into new projects and relationships. They may do 
some volunteering, spend more time on a passion or hobby, 
all while babysitting grandchildren, fixing up the house and 
meeting friends for breakfast twice a week. Others look 
forward to slowing down, getting to those things they always 
hoped to, and forming a second life so to speak. While some 
find the transition extremely challenging, struggling to fill 
their time and wondering what their “life purpose” will be. 
The one thing we found in common for all, however, is that 
no matter how the process goes, it becomes about finding 
meaning in their own way.

From our experience, we have found some things that can 
help make for a positive progression… Plan, Practice and 
Ponder.

Plan:
Obviously, the more prepared you are to transition into 
retirement, the more familiar it will become. Getting finances 
in order is important. However, you may find that it comes 
down to more than money. Preparing your emotional, 
intellectual and even spiritual sides are all beneficial. Spend 
some time thinking about what you are most looking forward 
to. What will you miss most about your job? What are the top 
goals you would like to accomplish? 

PraCtiCe:
Yes, you can practice being retired. Before you make the big 
move, there are many things you can be thinking about and 
doing to maximize your experience. What does an ideal week 
in retirement look like? How will you spend your time? 
How will your money management and budgeting change? 
What are your biggest fears about retirement? Start that 
volunteer engagement and maybe do some of that traveling 
you wanted. Put that toe in the water. The water is sure to 
be warm.

POnDer:
Retirement tends to be a time of significant reflection and 
evaluation. This can be normal and healthy. Spend those 
efforts not only engaging in your new life, but also thinking 
about what you want your legacy to be. What mark do you 
want to place on this world now and into the future? What do 
you deserve, and what do you now want to show the world? 
This can be an extremely positive experience.

While we spend so much of our lives working, it’s easy to 
understand why some can perceive themselves as “formerly 
important” when they transition to the new world of 
retirement. Our company, however, seeks to do all we can to 
help people never get into this territory. We prefer to engage 
by using our tools to make it not so much a “big change” 
but instead an advancement into a different phase with new 
opportunities. It’s your life and you only get one. Let’s make 
the whole thing count.

Writ ten by Lee Stoerzinger,  CFP®

The
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What is the second new moon in a calendar month called?
Email your answer to advice@leestoerzinger.com or call us at 651-578-1600. All who 
contact us with the correct answer will be placed in a drawing for a $30 gift certificate 
of your choice.

TRIVIUM
Definition: Studies intended to provide 

general knowledge and intellectual skills.
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Congratulations to Wendy R. who was chosen as our Trivium winner from last quarter. Wendy correctly answered “Damascus” 
to the question: What is the oldest continuously inhabited city in the world? Jerry S. and Mark W. also answered the question 
correctly. 

Who remembers the 
earsplitting, screeching 
sound of a 56k modem when 
attempting to search for 
something online in the early 
2000s? Or waiting for an image 
to load by a single pixel row at 
a time?

The landscape of the world 
wide web has evolved greatly 
over the past 20 years. From 
the early search engines to the 
rise of massive online retailers, 
social media and smart 
speakers, it’s hard to keep up. 
Throw in the ongoing mergers 
and acquisitions and you never 
really know who’s on top. We 
enjoyed this look back at the 
past 20 years of Internet giants 
and hope you do too.

20 Years of 
Internet GIants
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Check out Lee’s book…
On The Back Burner
It’s a timely read uncovering the things 
we say are most important, but have put 
on the back burner of our lives.

Clear away all the 
things that distract 
you, and let the 
things that are 
meaningful to you 
slowly move into 
your life. You have a 
spiritual, emotional, 
physical, and a 
financial meaning 
in this world, so 
don’t for one minute 
minimize the 
importance of 
your presence.

(excerpt taken from 
Lee’s book, On The 
Back Burner)

‘‘

’’

In the last issue, we asked where you read our newsletter. Here 
are some of the submissions!

“I read The Envisionary…

…on one of my newly designed sofas!”
Kim, owner of Kim Salmela Atelier in 

Los Angeles, CA

...in the sun on our back porch.”
Chuck and Terri, retirees living 

the good life in Mesa, AZ

...on Miramar Beach, Florida.”
Patti and Gail, best friends on a 

girls weekend

….at the Super Bowl game!”
Tim, neighbor to the 

Stoerzingers 

Congrats to Kim — her name was drawn as the winner of the 
$50 gift card. Thanks to all who sent in their photos. 

et’s say you leave your house this morning and have a nice pocket full of money. Maybe it’s hundreds, 
or even thousands, but more than you would usually carry. You get some work done, stop for lunch, meet 
some friends, and do a few errands. However, this afternoon will be unlike anything that has ever happened 
to you. It will change how you think about the world. Your encounter will stop you in your tracks and cause 
you to literally take out that wallet full of money and donate all of it, right on the spot. 

So, what happens? What does the rest of that day look like?
There are so many things we encounter in our lives that touch our hearts and provide the opportunity to 
give. Maybe it’s a homeless veteran outside in the cold, an organization that fights for something we believe 
in, or meeting someone with physical challenges you couldn’t imagine for even one day. Whatever your story, 
these life events are what shape us into who we are and provide meaning to all we live for. They often cause a 
re-set and get us back to what’s important.

Here’s your call to action. First, please send us your story. What would cause you to empty your 
pockets on the spot, and change the entire direction of your life? Has it already happened to you? 
Secondly, go out and live that story in vivid detail. I Triple Dog Dare You.

Writ ten by Lee Stoerzinger,  CFP®

Your legacy 
is built by the 
choices you 
make. It goes 
on in time and 
will be fixed 
into the hearts 
of loved ones 
by the stories 
they share 
about you.

(excerpt taken from 
Lee’s book, On The 
Back Burner)

Check out Lee’s book…
On The Back Burner

Writ ten by Lee Stoerzinger,  CFP®

Are You
Extraordinary?

hen we look around our world today it is interesting to see the 
things that catch our attention. If we seek out what is “popular” 
or “important” many folks (especially our youth) would probably 

mention sports, musicians, or movie stars. This entertainment culture can 
fill much of our time and point to what our society defines as exceptional. 
Not taking away from certain talents and artistic relevance, it has evolved 
over time into glamorizing significant concentrations of wealth, promoting 
misguided levels of success and a strong focus on the things “of this world.” 
However, when we step back, we can often see conflict as it relates to how 
“the rest of us” actually live our lives and what we truly value.

With that saiD…
For the parents who dedicate their time to raising children, doing the hard 
things, and keeping everything on track. 

To those who go to a job each day believing that a hard day’s work builds 
character. 

For they who give when no one is looking, seek not attention, and find 
strength in humbleness. 

For the silent leaders who make positive change each day and believe that 
doing good is enough.

For those who do the right thing, even when society is against them. 

To you who dream, build, and clear the paths that we all take for granted. 

To those who offer friendship or a listening ear to those in need. 

For you, who in the face of all this life can bring; offer an unappreciated, 
overlooked and undervalued light to this world… I find you truly 
extraordinary. 
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hat is long-term? Is it one year, five years, or ten 
years and beyond? Time plays a vital role in the 
investment and money management decisions that 

people make. The determination of when we need access to 
certain funds affects what we choose to do with our money. 

I know what my mortgage payment is going to be every 
month for the foreseeable future. The next year of mortgage 
payments are accounted for and I need those liquid. I don’t 
want the mortgage money to fluctuate. I want that money 
in the bank so I don’t miss my payments. On the flip side, as 
I enter my third decade on this earth, my retirement funds 
are invested and aggressively participating in global markets. 
I have twenty-nine more years until I can touch those assets 
without paying a penalty. That’s money I have invested for my 
“long-term.”

How might this be relevant to you? The average reader of 
The Envisionary is slightly more mature than I am. What if 
you’re in your fifties or sixties? Even if you’re approaching 
retirement, retirement itself might be a 30-year period of your 
life. Based on ever increasing standards of care and medical 
advancements, more and more people are at least considering 
what their financial plan might look like with longevity into 
their 90s. Beyond our own mortal concerns, what if planning 
involves legacy considerations for children or grandchildren? 
Long-term may mean beyond our own lifetimes. 

Because of these considerations, it’s a good idea to remind 
ourselves of the benefits of a long-term outlook. Tune out the 
noise of day-to-day distractions, geopolitical risks, domestic 
political crisis du-jour, the price of oil, interest rates, what 
the Fed is doing or isn’t doing, and just know that the reason 
we’re investing might still be years or decades down the road.

Innovation and economic growth happen at a near glacial 
pace compared to the 24-hour news cycle that seems to 
dictate the world around us. Consider the fact that fifteen

years ago smartphones were a novelty and reserved for only 
the most adventurous consumers or money-is-no-object 
businesspeople. They now facilitate global commerce. Twenty 
years ago, who would have predicted that a small online 
bookseller would eventually transform retail, at the same time 
making a host of specialty products available to consumers at 
the touch of a button? Thirty years ago, GPS technology was 
reserved exclusively for our Department of Defense. Today, 
most people can’t find their way to a new restaurant without 
it! Forty years ago, the Internet was connecting a handful of 
research universities and Detroit-based car companies were 
being challenged by a few diminutive cars imported from 
Japan and South Korea. Today we’re all beneficiaries of better 
products and more choice through competition. If we went 
through this historical exercise decade-by-decade starting 
with the 1970s, we’d be talking instead about spaceflight and 
satellite communications, commercial aviation, television, and 
mass media. 

Investing for the long-term means we need to try tuning 
out day-to-day distractions so that we can benefit from the 
rising tide of innovation that happens slowly, unevenly, and 
sometimes imperceptibly behind the scenes. Innovation, 
consumer preferences, and demographic growth have very 
little to do with ongoing political scandals, overseas dustups, 
or interest rates. Global commerce marches on as consumers 
benefit from advancing technology and innovation and 
companies take risk. When those companies are successful, 
we all have an opportunity to profit. 

None of this comes with any certainty—other than the fact 
that along the way there will be bumps, scares, and even 
recessions. For these reasons, once short-term needs are 
accounted for, diversification, appropriate risk management, 
and “keeping your eye on the prize” are all paramount. The 
next time we get anxious about what we see or hear in the 
media, tune out the noise and keep your eyes on the horizon.

Long-Term
Progress

Writ ten by Andrew Roth,  Operations  Manager
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Help ManaGInG 
Your passwords

Writ ten by Mat t  Benson,  F inancial  Advisor

e are always looking for ways to improve efficiency 
and information security. Leveraging technology 
is a big part of that initiative. If you’re like me, 

maintaining usernames and passwords can be both time 
consuming and frustrating. Personally, I have 41 unique 
username and password combinations that all expire at 
different intervals. It’s a challenge to manage.

Fortunately, last year a data security vendor we partner with 
recommended we use LastPass technology to help manage our 
log-in information. We signed-up and haven’t looked back.

LastPass functions as an electronic vault that securely 
stores all your usernames and passwords. It is protected by 
a single, master password that is backed up by multifactor 
authentication. LastPass also integrates with your Internet 
browser to quickly launch and pre-fill saved passwords. And 
if you’re among the millions of people who use the most 

common password, 123456, LastPass has a feature that will 
autogenerate very complex, and more secure passwords that 
it will remember for you. On a side note, 123456 has been the 
most used password for seven years in a row. So, if that’s you, 
seriously, change your password.

LastPass is free for most users and easy to use. Check it out 
and sign-up for a free 30-day trial at LassPass.com. I’m not 
paid by LastPass to endorse them, rather I’m just sharing our 
office’s positive experience using the service. There may be 
other similar services out there too. Give them a try.

As technology continues to move forward at a blistering pace, 
and it certainly has its benefits, it can also expose potential 
vulnerabilities. Cybersecurity has been a focal point of our 
industry for years and managing strong passwords is one 
simple step we can take to ensure that your trusted data 
remains safe.

tiP #1 PurChase Gift CarDs
Buy a gift card for your favorite coffee shop, restaurant or bar to use at a later time, or get them as gifts for family 
and friends. 

tiP #2 shOP fOr PrODuCts Online
If a local business you love sells products online (branded T-shirts, hats, coffee makers, etc.) consider checking 
out their offerings and ordering a few. 

tiP #3 PurChase BOOks frOm a lOCal BOOkstOre
Reading is an excellent way to stay busy and productive. Purchasing books from the local bookstore can help 
those small businesses stay afloat. 

tiP #4 OrDer fOOD fOr Delivery Or take-Out
Consider ordering food from a local restaurant for pick-up or delivery and tip a bit more to help out the workers 
who will be missing out on a large portion of their pay. 

tiP #5 DOnate yOur refunD
If you were scheduled to attend an event, concert or show that was canceled, donating your refund back can be a 
big help to organizations, artists and performers.

tiP #6 helP lOCal Business tO market themselves
Spread the word about your favorite local businesses by leaving online reviews, interacting with their social 
media posts and sharing their accounts with your own following. 

© Twenty Over Ten

ADMIT
ONE

By supporting local businesses in creative ways, 
we can help sustain our favorite shops, restaurants 
and bars through these uncertain times. 
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