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How did you get your 
start in this business?

I’ve been with Manulife in a 

sense for most of my career 

and I’ve been in business 

21 years. I was interested in 

business and investing from 

a very early age and bought 

my first Canada Savings Bond 

when I was 10. It came with 

a pamphlet that talked about 

compound interest. From then 

on, I knew I wanted to be in this 

industry in one form or another. 

Why is giving back 
to your community 
important to you?

I’ve always believed in giving 

and feel quite a sense of 

community living in a small 

town – when I go to the 

grocery store I see friends and 

clients. Earlier in my career I 

had time and not much money 

so I donated my time. Now 

that my business has grown, 

I don’t have as much time to 

give but I’m able to sponsor 

events and donate. 

Can you tell me about 
your community 
involvement?

Several years ago I had an 

assessment of my business to 

help me understand where 

best to focus my charitable 

giving. I was told that kids and 

young families shouldn’t be 

my prime target and that may 

be right but I didn’t change 

a thing. I give to children’s 

charities as an investment in 

the future of my community 

rather than expecting it to  

have a direct relationship to  

my target clients.

Sledding parties
Every winter we do two or three 

nighttime sledding parties. 

The town lights up one of 

the local toboggan hills and 

the Woodstock volunteer fire 

department does a bonfire and 

supervises fireworks. There’s 

free hot chocolate and hot 

dogs and everyone wants to 

know when the next sledding 

party will be.

Kids of Steel Triathlon 
We’re the main sponsor for 

the Kids of Steel Triathlon held 

each year on Canada Day. 

Kids of every age participate 

– kids with water wings on in

the pool and training wheels

on their bikes. The kids are

so excited for what is often

their first real race of any

kind. Whether they’re five

or 17 years old, there’s an

amazing sense of pride and

accomplishment when they

finish the race. The event is

so rewarding. It’s an amazing

experience to cheer on the kids

and congratulate them as they

cross the finish line.
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MAXIMIZING
THEIR REACH
IN RURAL NEW BRUNSWICK

Greg Macpherson and team give back to the 

youngest members of the communities that 

line the St. John River Valley

We spoke with Manulife Securities Incorporated advisor, Greg Macpherson. 

Greg is the only advisor with a securities license within a one hour drive of his 

Woodstock, New Brunswick business. Greg and his team, including associates, 

Melissa MacKenzie and Beth Ruff, give back to the youngest members of the 

communities that line the St. John River Valley.
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Bowl for Kids Sake 
We’re the platinum sponsor for 

the Bowl for Kids Sake annual 

fundraiser for the Big Brothers 

Big Sisters (BBBS) organization. 

I try to come up with a 

promotional gimmick to raise 

awareness for the event each 

year. The year we had a circus 

theme, we handed out big 

red clown noses to the local 

elementary school kids. The 

clown-nosed kids helped me 

donate the oversized cheque 

to BBBS. 

Special Olympics 
I’m also a regular supporter 

of Special Olympics and have 

spent many years on a board 

that runs residential living for 

adults who have mental illness 

or developmental delays. Last 

year I sponsored a local athlete, 

Patti Connors, through the 

Draft an Athlete program to 

support her participation in  

the Canada Games. 

After a couple decades 

supporting organizations for 

community members living 

with developmental delays,  

my five-year-old daughter  

now attends a Special Olympics 

program so my family is now 

benefiting from one of the 

organizations we support.

GREG MACPHERSON

Small Business Award – Woodstock Chamber of Commerce
505 MAIN ST. OFFICE LOCATION

NIGHT SLIDING PARTY KIDS OF STEEL TRIATHALON

Do you have an interesting story about how you give back in your community? Send your story ideas 
to as_communications@manulife.com and you could be featured in an upcoming issue of Horizons.

This year, we won the Small Business Award from the local Chamber of 

Commerce in part due to the community support I give. It was a great honour 

and my two teenage boys attended the event where I took the opportunity to 

publicly let them know how proud I am of them and how much they mean to me. 
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Over 1,600 advisors are using Solutions online – are you? 

SEND EMAILS
Send custom email campaigns to your clients using 

Solutions Online – for free. The tool makes it easy to 

create email campaigns. Choose from over 200 articles, 

videos and worksheets, approved and ready to send in 

French and English.

LOG IN
Log in at manulifesolutions.ca/advisor 
using your Repsource ID.

TRACK CAMPAIGNS
Want to know if your clients are reading your emails? 

You can also track campaigns and see if your marketing 

efforts are reaching people.

GET IN TOUCH WITH SOLUTIONS
For a complimentary, personalized 

tutorial to get you up and running, email 

solutions@manulife.com


