Jumped-the-Shark is an expression used in
television to describe the point where a
popular show has reached the end of its
regular storyline, and to sustain viewership has
moved on to the absurd. The phrase stems
from a scene in Season 5 of Happy Days
where the Fonz jumps over shark-infested
waters while on water-skies, in a laughably
campy moment that had nothing to do with the
original show. Convention, in other words, had
gone right out the window and viewers were
staring at a cartoonish parody in its place. So it
is with the attached article from CNN <here>,
where a restaurant in Germany is requiring
diners to wear pool noodles on their heads to
enforce social distancing. This conjures up
memories of office Christmas parties where
someone had one too many glasses of cheer
and ended up with the lampshade on their
head and where a photograph of this could be financially lucrative to the one in possession of it.
There’s a reason I’ve never liked Hallowe’en as an adult, as dressing up in one's 40’s or 50’s is just plain silly
and seeing your friends attired as their favourite super-hero (complete with middle-aged love handles bursting
the seams of the outfit) makes it tougher to take each other seriously. And beyond the fact that as grown-ups
we already have a pretty good idea of what a distance of 6 feet looks like, donning pool noodles at the behest
of restauranteurs is where I draw the line. We’ve jumped the shark on social distancing and I’d rather helm
the BBQ at home all summer than debase myself with styrofoam floatation devices affixed to my cranium
(and, ironically, Chinese made ones at that).
The only serious part of the article is the paragraph about the restaurants’ mandated reduced seating
capacity by two-thirds. This is more than problematic and it invites the question as to how many eateries will
survive the Coronavirus. Volume is key to a low margin business like restaurants and even assuming 100%
capacity is achieved, this means their top line revenue will be down almost 70%. This is one part of the
economy that has many question marks after it, and it will undoubtedly reshape the landscape of the
hospitality industry going forward.

But to wrap up on a positive note, in recognition of the re-opening of the planet following the great-shutdown, I
have replaced the image of the Coronavirus with a picture of our beautiful, big, blue ball we call home. This
was at the suggestion of a client who pointed out that the last thing we need to be reminded of, is the threat
lurking in the background from CV-19. Thanks for the input!
Be safe, be well!
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