
Never underestimate the resilience of the American consumer is 
an adage that has held true through good times and bad. And 
once again this holds up with September’s numbers showing a 
1.4% increase in consumer spending -a gain which follows a 1% 
rise in August. This is an important trend because consumer 
spending accounts for more than two-thirds of U.S. economic 
activity (it’s about the same here in Canada) and with the 
holiday season just around the corner, this augers well for 
retailers. 

Looking at the numbers more closely however, you can see that 
discretionary spending habits are changing in response to 
Covid-19. As the article in the Globe & Mail <here> 
summarizes: 

Overall, consumer spending remains below its level at the start of the year, held back by outlays on services 
including air travel and hotel accommodation. Still, the US is moving in the right direction and is well into the 
recovery from the recessionary contraction April-June earlier in the year. 

What comes next? is the question on everyone’s mind and it is our view that additional stimulus spending will follow 
Congress’ passage of another relief Bill. This may not come until January and after the outcome of the U.S. 
Presidential election is known (and where it is known which Party controls Congress too). Both Republicans and 
Democrats recognize that failure to do so would amount to wasting the $3 Trillion package already passed and 
could tip the U.S. back into recession. Through all of this, consumer sentiment remains mixed, which is 
understandable, but that it is not outright pessimistic speaks to the collective sense that the worst of the pandemic 
is behind us, though there are still real challenges ahead.

Bottom line is that a vaccine is needed to move forward from here, and that all the fiscal and monetary stimulus in 
the world isn’t going to change that simple, inescapable fact. That said, the mixed-to-modestly positive consumer 
sentiment is a sign that it is understood that we are far closer to a vaccine now than we were back in March when 
economies around the world were shuttered. It’s tough to look past the near-term sometimes, especially with 
Europe announcing new restrictions and partial closures, but a vaccine is expected in early 2021 and with that, the 
world will breathe a collective sign of relief and the zeitgeist will be felt by all. 

Hope everyone had a Happy (and spooky) Hallowe’en! And before we shift our thoughts to Christmas, let’s take the 
next 10 days to think of all of those who fought for our country and our cherished freedoms. I feel that 
Remembrance Day often gets buried (no pun intended) under the avalanche of carols playing 24/7, Black Friday 
sales and tunnel vision until Christmas Day. Go out there and support the economy, we need consumer-driven 
demand to be strong for sure, but we can spend away after we have paid solemn consideration to all the men and 
women who served and protected us from very different type of threat (than Covid) to our way of life. Let’s honour 
them with more than our poppies and give them the time from now until November 11th. Lest we forget.

Be safe, be well!
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