Sports has been described as a
microcosm of society as a whole, where
the thrill of victory and the agony of defeat
which we experience over our lifetimes, is
played out before us in larger-than-life
stadiums. With the arrival of Covid-19
however, games have been played absent
of fans, making the experience seem more
like a practice than a game. Geisterspielemeaning “ghost games” is the word the
Germans use, and one that is entirely
fitting, as an audience-less game almost
seems as though the fans are there, only
as apparitions and not in corporal form.
But the show must go on, so professional
sports are working on plans that would
allow at least some fans next season, with the challenge being how to do this safely. The article <here>
from Deutsche Welle (DW) discusses the issues at stake, including the risks associated with grouping
people together, and the viability of clubs absent of fans in the stands.
And that’s really the tension for all businesses which require aggregating people together in large
numbers to make a profit. Airlines, cruise lines , hotels, motels, restaurants movie theatres all face this
challenge along with professional sports. Absent of a vaccine, businesses that draw crowds will face an
uncertain future for some time. So by looking to interim solutions in sports, could well be looking at
models that apply to these other businesses as well. Without a vaccine however, we need to recognize
that the best case scenario is for a return to 25% to 50% capacity -enough to keep the lights on, but not
much more. For there to be more, there needs to be a vaccine -and nothing less than that.
We wiish God's speed to our scientists working around the clock, that they solve the puzzle that is
Covid-19.
Be safe, be well!
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