



 

Outdoor grill maker Weber Inc. filed 
paperwork Monday with U.S. regulators for 
an initial public offering (IPO), after 
reporting a 62 per cent year-on-year growth 
in revenue. The company, whose products 
include gas, electric and charcoal grills, said 
revenue growth was driven by the 
increasing adoption of an outdoor lifestyle. 
Makes sense, considering indoor gatherings 
have been off the table since Covid-19 
arrived. The IPO is being led by Goldman 
Sachs and is expected to raise between USD 
$4 and $6 billion  

Now in the interest of full disclosure, I have to say that I am a huge fan of Weber BBQs, having 
owned several over the past quarter century. My first was a Sears floor model which lasted two 
decades (or about a hundred in grilling years) and ran flawlessly -including the starter which 
worked right up to the end! The exact model is the red Weber as shown, which I affectionately 
called “Smokey”. Other BBQ die-hards must share my conviction in Weber, because the 
company sells one in four grills globally.  

Weber was founded by George Stephen Sr, who 
invented the Weber Kettle, a dome shaped 
charcoal grill about 70 years ago. But the story 
of the Weber grill goes back even further and 
begins with a buoy. The Chicago-based Weber 
Brothers Metal Works was founded in 1887, and 
manufactured a range of metal products 
including hinges, mailboxes and metal buoys 
for both the Coast Guard and the Chicago Yacht 
Club. Out of a wish to make a better BBQ grill, 
Stephen took two of the half-spheres for the 

buoys, punched some holes in the top and created a grill. The enclosed dome shape sealed in the 
smokey barbecue flavours and gave backyard chefs better heat control while cooking their meals. 
The lid also allowed for snuffing out the coals when the food was cooked and prevented the 
BBQs from filling up with water. 



Stephen marketed this first grill as “George’s Barbecue 
Kettle”, while retailed for $29.95 (about $270 today). Click 
<here>.  He used the grill frequently to cook for family and 
friends and sold a few of them, but it took several years and 
many grill iterations for the business to take off. With the 
growth of suburban sprawl in post-war America, barbecuing 
was quickly becoming a national pastime. Adding to this 
was a return of meat in a big way to the national diet -as it 
had been in short supply during the Great Depression and 
was rationed during war time. Capitalizing on the growing 
middle class, Stephen struck while the grill was hot and 

launched full time in getting his product in the backyards of 
suburban America. He also re-branded the company as Weber-Stephen, keeping the “Weber” 
name, in case the barbecue venture went up in flames. This safeguard gave him the option of 
returning to metalworking, but it wasn’t necessary -business was smoking! 

So there it is, from modest beginnings as an obscure 
metal fabricating company to a cherished place on the 
decks and patios of meat-lovers, the Weber name 
(stock symbol WEBR) is synonymous with summer 
fun. And with more than a few billion dollars up for 
grabs in the IPO, the stakes (pardon the pun) are high 
indeed!  

Be safe, be well! 
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https://youtu.be/amR6Ee9QQf4

