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STAYING CONSISTENT WITH YOUR INVESTMENT GOALS

As a participant in your company’s retirement plan, you are 

already serious about saving for your future. Whether you are 

retiring in a few weeks or a few decades, you may need to 

protect your investment. A healthy way to do this is to rebal-

ance your portfolio.

WHAT IS REBALANCING

KEEPING IN CHECK
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Example: 

Suppose you enrolled in the plan at the 
beginning of last year and allocated 40% of 
your portfolio to bond funds and 60% to 
equity funds. Further suppose that when you 
got your year-end statement, it shows that 
30% are now in bond funds and 70% of your 
assets are now in equity funds. 

To stay within your acceptable risk level 
(which is the portfolio strategy you chose 
before entering into the plan), you should sell 
enough bond funds to bring them up to 40% 
of your assets and buy enough equity funds 
to  bring that back to 60% of your assets.  

Rebalancing is simply readjusting your portfolio back to the 

original asset allocation that took into account your risk 

tolerance and time horizon, i.e. rebalancing ensures you 

adhere to your investment strategy.

  

You rebalance by selling assets that make up too much of your 

portfolio and use the proceeds to buy back those that now 

make up too little of your portfolio. Ultimately, regular 

rebalancing can increase the overall return of your portfolio 

over time. An automatic rebalancing feature may be available 

through your current retirement plan provider. Visit your 

provider’s website for more information.

We recommend you rebalance at least once a year and no 

more than 4 times a year. Consider this a good opportunity to 

evaluate if your investment strategy is still in line with your 

original goals.
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IMPORTANT DISCLOSURE INFORMATION

MCF Advisors, LLC (“MCF”) is an SEC-registered investment adviser. Please remember that past performance may 

not be indicative of future results.  Di�erent types of investments involve varying degrees of risk, and there can be 

no assurance that the future performance of any specific investment, investment strategy, or product (including the 

investments and/or investment strategies recommended or undertaken by MCF), or any non-investment related 

content, made reference to directly or indirectly in this presentation will be profitable, equal any corresponding 

indicated historical performance level(s), be suitable for your portfolio or individual situation, or prove successful.  

Due to various factors, including changing market conditions and/or applicable laws, the content may no longer be 

reflective of current opinions or positions. Moreover, you should not assume that any discussion or information 

contained in this presentation serves as the receipt of, or as a substitute for, personalized investment advice from 

MCF. To the extent that a reader has any questions regarding the applicability of any specific issue discussed herein 

to his/her/its individual situation, he/she/it is encouraged to consult with the professional advisor of his/

her/its choosing. MCF is neither a law firm nor a certified public accounting firm and no portion of the 

presentation content should be construed as legal or accounting advice.  A copy of MCF’s current 

written disclosure statement discussing our advisory services and fees is available upon request. If 

you are an MCF client, please remember to contact MCF in writing, if there are 

any changes in your personal/financial situation or investment objectives for the purpose 

of reviewing / evaluating / revising our previous recommendations and/or services. 

The scope of the services to be provided depends upon the needs of the client 

and the terms of the engagement. 


